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Info sharing on the web

Today | want to present my personall expedience
neggiding imfoarvation sharing om e weds

= This is not a web tutorial
= This is not a (directly) CSCS sponsored praject
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In your commumity it is belier
o be know 0 have credibility. ..

...and Tor the next job inlerview helps
Iohavesomeonetrmmmsyw
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Hidden info is lost info

= Experience noles

= Software testing and compare
= Presentations

= Additional maferial Tor courses
you have given

= Bibliographies and link
collections

1+1=2

Having existing material
I Wanting to be visible

Why do not use the Web?
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Have web, will run
= Having:
= Web space

= A really senous domain: www.cscs.ch

= Decided to use this opporiunity to:
= Make my work known
= Help community (hopefully sharing useful material)
= Leam something new
= Al the end discovered that:
= Itis fun
= It is useful (for me and for the community)
= Has two unintended very nice effects (wait and see...)
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Start doing, not lingering

= | have no deadiine or official project
= | do not need (and want) a quick and dirty solution
= | absolutely want to leam

= 50 to start | do not need. ..
= Sophisticated tools
= In-depth knowledge of HTML
= To be a Web design expert

23 That means...

= 38 pages in 6 thematic areas

= Created with:
= MS Word (for existing documents)
= PowerPoint (for existing presentations)
= Macromedia Dreamweaver (mainly to cleanup Word output)
= The GIMP (to adapt existing images)
= Text editor (for everything else)
= Based (more or less) on:
= HTML 4.01
= C55 1.0 (someone told me it is a Good Thing...)

= Bul more important than technology .
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... is what | have learned

1. You shouid have something to say
= Content comes before tools and technology
= Also because on the web: “do uf des™
= Really it is not so difficult: the average professional
already has a lot of things to say
2. Be professional / do not look amateurish
= The graphical design is not only for aesthetics
= [t is vital to define an information architecture
3. Think about your (potential) visitors
= Simplify their ife: no broken links, provide a logical
navigation, support nice printing, ...
=  Multibrowser support
= Mudiilanguage (at least a Kitle)
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126 pages in 14
thematic areas

Uniform look

Uniform navigation
support
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A littie upfront planning

1. Define information content

= What information do | want to share?

(Really means: about what fields I'm an expert?)

2. Define a common look and feel

= Separate content from rendering and formatting
3. Follow standards

= Prepare for the future

= Reduce incompatibiites
4. Go around the web with open eyes

= On the Web there are gazillions of examples and good ideas

= "“Show source” is the most useful tool
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Examples

page
~awrerer C5cs Chi-nmsaliod -

= From an existing templads
= An old Word document
~aererer Cocs, Ch-smalied AVEX PporfEnbancoment. himi-
= Added header & fooler
= Cleaned MS Word garbage then fixed tags for XHTML
= A of commented i
<wvarer. crs. Chi-rmeliedChemViehepresentzbonesd=-
= Image preparation pipefine
= Tableless modem design
« Multiple styk "
Serered Cors Ch-rrnaile ChemVismodos. and inolsyopresertabon iimk-
= Show the power of CS5

= This page shows also how not to write for the Web
= In refrospect: goal changed so himl is not the right format
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